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Collaborative Marketing: A Roadmap & Resource Guide for Farmers 

marketing, scale, collaboration, agribusiness 

market, agriculture/farming 

2000; revised 2008 

Robert King & Gigi DiGiacomo 

For farmers (those interested in more effectively marketing themselves, probably more aimed at small-

medium scale) 

To introduce the concept of a Collaborative Marketing Group and give recommendations and pertinent 

examples for farmers looking to start one. 

interviewed farmer-members from collaborative marketing groups 

summary of the publication and its sections on the first page, also acknowledges in "Using This 

Publication" on the 1st page that you probably won't read cover-to-cover & gives recommendations on 

where to start based on what you're interested in 

walks you through steps to start a CMG 
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Like this quote: "Working together is difficult. You and others in your group need to develop a clear understanding of what you can gain from 

collaboration and what can keep you from being successful." 

A little confusing that it seems to have been written as a paper (internal references to page numbers) but is now a series of web pages 

 

 http://www.misa.umn.edu/Publications/ 


